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What iS the Bio-Ecology Theory”

Proximal ProcesSs

Belief systems, bodies of knowledge, material reSources,
customs, lifestyles, opportunity structures, hazards and life

coursSe options e.g. national cultures.

Forces within the wider Social system, e.g. economic factors,
the media, local government policy, transSportation facilities,

and wider Social networks.

Links and processes that occur between the Settings containing

-~ Meso

the developing person (linking microsystems).

> Mih

Activities, Social roles and interpersonal relations that
the individual has.

Knowledge, attitudes, motivations, beliefs, habits
Genetics.

~» Individual

ProcessPersonrContextTime (PPCT) Model
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Development verSuS Behaviour!

® Lewin (19%5) identified that behaviour (B) iS a function of the
PerSon (P) and the Environment (E), B=f(PE).

® Brofenbrenner (2005) propoSed that development (D) is actually
a function of behaviour and time: D=BT or D=fPE)T or B=D/T.
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